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WHY JOIN DSOM?

Highly Rated on Google DID YOU KNOW?

1** Rank on Google ;
DSOM is

100% Practical Training Dehradun’s 15t Institute
exclusively dedicated

Lto Digital Marketing

100% Placement Assistance

100% Paid Internship

~

Highly Recommended by Professionals
Real Live Projects, No Dummy Projects
Learn how to Interact with Clients

Paid Online Tools Training Like &= (Ahrefs, Semrush, Hootsuite, SEO tools.)
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ODSOM

Dehaedun Schoel of Online

Learn
Overview of Digital Marketing

9 What is Digital Marketing?

(Learn the Concept of the Internet and Information)

Understand
Google Structure

(Learn SERP, Rich Snippet,
Other Search Engines)

Understand
Google Algorithms

(Learn Search Patterns and
Quality Google Prefers)

@ Understand Learn
What is SEO?
Google ¢ .
Learn Famous SEO Techniques
(Learn Search Patterns (White Hat, Grey Hat, Black Hat)
and Quality Google
Prefers) What Are the Types of SEO?

{On-Page Overview, Off-Page Overview)

e e e —— —
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Dehardun Schood of Ontine Marking

2026 Al Powered
Digital Marketing Course

DSOM Updated Revised Syllabus
Now Powered By Al

On-Page SEO

1. On-page Overview
+ What is On-page SEO?
¢ Types of On-page SEO Elements
+ How to Implement On-page SEO Techniques
+ Where is On-page SEO Most Effective? Learn Secrets
s Discovering the Power of On-page SEO
+ Essentials of Web Page Optimization

2. Title Tag 3. Meta Tags
+« What is a Title Tag? ¢ What are Meta Tags?
+ Types of Effective Title Tags +  Types of Meta Tags and
* How to Create an Effective Their Purposes
Title Tag + How to Write Engaging Meta Tags
« Where is the Title Tag * Where are Meta Tags
Displayed and Used? Important in SEO?
+  Meta Tags: Your Website's
4. Meta Keywords Hidden Voice

* The Impact of Meta Tags on SEO
* What are Meta Keywords?

+ Types of Meta Keywords and
Strategies
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Dehasdun School of Online Marketing

. Alt Tag

s What is an Alt Tag?

* Types of Alt Tags for
Different Images

* How to Write Descriptive
Alt Tags for Images

* Where do Alt Tags Play a
Role in Web Accessibility?

» [Enhancing Web Accessibility
with Alt Tags

* Alt Tags: More Than Just
Image Descriptions

. Site Navigation & Breadcrumb

+ ‘What is Site Mavigation &
Breadcrumb?

+ Types of Navigation
Structures & Breadcumb Designs

+« How to Design Intuitive Site
Mavigation

* Where to Implement
Breadcrumb for Maximum
Effect

* Mastering User-Friendly
Site Mavigation

6. Site Navigation & Breadcrumb

+ What is Site Navigation &
Breadcrumb?

+ Types of Mavigation Structures &
Breadcrumb Designs

« How to Design Intuitive Site
Navigation

7. Sitemap

What is a Sitemap?

Types of Sitemaps: XML vs HTML
How to Create and Submit a
Sitemap

Where to Link a Sitemap for
Easy Access

Siternaps: Guiding Search
Engines and Users

The Blueprint of Your Website:
Sitemap Essentials

8. Robots.txt

What is Robots.txt?
Types of Directives in Robots.txt
How to Configure Robots.txt for SEO

Where is Robots.txt Located in the
Website Structure?

Robots.txt: The Gatekeeper of
Your Website

Controlling Web Crawlers with
Robots.txt

9. Inbound Links

What are Inbound Links?

Types of Inbound Links and
Their SEO Value

How to Acquire Quality Inbound
Links

+91-8077227524 | &3 9997515641 | www.dsom.in | 8077226637
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Dehradun School of Online Marketing.

10. Outbound Links

11.

12,

What are Qutbound Links?
Types of Outbound Links
and Best Practices

How to Effectively Use
QOutbound Links

Where to Place Outbound Links

in Content

Connecting to the Web World
How Outbound Links Enhance
Your Site's Authority

Connecting Users Instantly:
The Power of Tel Tags

Dofollow Links

What are Dofollow Links?

Types of Dofollow Link
Strategies

How to Create Dofollow Links
and Their Benefits

Where Dofollow Links are
Most Beneficial on a Site
Dofollow Links: Boosting

SEQ the Right Way

Dofollow Links

wWhat are Dofollow Links?
Types and Uses of Nofollow
Links

How to Use Nofollow Links
in SEO Strategy?

Where Nofollow Links are
Typically Used?

Nofollow vs. Dofollow:
Strategic Link Usage

13. Canonical Tag

s What is a Canonical Tag?

s Types of Canonical Tag
Implementations

e How to Implement
Canonical Tags Correctly

* Where Canonical Tags are
Essential to Avoid
Duplication

* Avoiding Duplicate Content
with Canonical Tags

* Canonical Tags: Steering
SEQ in the Right Direction

14. Broken Links

* ‘What are Broken Links?

+ Types of Broken Links and Their
Impact

s How to Find and Fix Broken
Links

+ Where Broken Links Commaonly
Occur on Websites

= Detecting and Fixing Broken
Links

14. LSI (Latent Semantic Indexing)

 What is LSI?

e Types of LSI Keywords and
Applications

e How to Use LSI Keywords in
Content

* Where LSI | Keywords Fit in
SEO Strategy

= LS| Keywords: Beyond the
Basics

£ +91-8077227524 | ' 9997515641 | www.dsom.in | 8077226637




Dehradun School of Online Marketing

16. Tel Tag

What is a Tel Tag?

Types of Tel Tag
Implementations for
Different Devices

How to Implement Tel Tags
on a Website

Where Tel Tags Are Most
Effective in User Interaction
Simplifying Communication
with Tel Tags

Connecting Users Instantly:
The Power of Tel Tags

Email Mailto Tag

What is an Email Mailto Tag?
Types of Mailto Tag Formats
and Attributes

How to Create Mailto Links

in Web Pages

Where Mailto Tags are Used
for Effective

Communication

Mailto Tags: Streamlining Email
Communication

19. Rich Snippet

What is a Rich Snippet?

Types of Rich Snippets and
Their Impact on SEO

How to Optimize Content
for Rich Snippets

Where Rich Snippets
Appesr in Search Results
Enhancing Visibility with
Rich Snippets

Rich Snippets: The Key to
Standout Search Results

20. Open Graph

What is an Open Graph?

Types of Open Graph Tags for
Different Content

How to Use Open Graph Tags
for Social Media
Optimization

Where Open Graph Tags
Impact Social Media Sharing
Open Graph: Controlling Your
Content on Social Media

18. Schema Tag 20. Open Graph

¢ What are Schema Tags? s What is an Open Graph?

e Types of Schema Markup
for Different Content

e Types of Open Graph Tags
for Social Media Sharing

Learn Additional Secret 20+ Exclusive DSOM Hidden “On-Page” Techniques
Based on the Latest Google Algorithms
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1. Off-page Overview 5. Social Bookmarking
s What is Off-Page SEO? — s What is Social Bookmarking? —
Understanding the An Overview
Fundamentals s How to Use Social Bockmarking
* Where to Implement Off- Sites for SEO
Page Techniques — e Types of Social Bookmarking
Identifying Key Areas Platforms

Impact
2. Blog Posting 6. Classified Submission
* ‘What is Blog Posting in SEO? — s What is Classified
A Comprehensive Guide Submission in Digital
e How to Create and Publish Marketing?
Engaging Blog Posts e How to Effectively Create
s Types of Blog Posts That Classified Ads
Attract More Traffic e Where to Submit Classified Ads
« Things to Consider for for Maximum Reach
Effective Blog Posting e Types of Classified Submission Sites
3. Blog Commenting 7. Profile Backlinks
* What is Blog Commenting? * What are Profile Backlinks? -
— Basics Explained A Basic Understanding
* How to Engage Effectively in * How to Effectively Create
Blog Commenting Profile Backlinks
s Where to Find Relevant s Where to Build Profile Backlinks
Blogs for Commenting for Best Results
e Types of Comments That * Things to Consider When
Add Value Creating Profile Backlinks
4. Directory Submission 7. Profile Backlinks
* What is Directory * What are Profile Backlinks? -
Submission in SEOQ? A Basic Understanding

GDSOM

Dehradun School of Online Marketing

OFF-PAGE SEO

How to Evaluate Off-Page

] # Things to Remember When
SEQ Success — Measuring

Social Bookmarking

B9 +91-8077227524 | @ 9997515641 | www.dsom.in | 8077226637
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8. Guest Posting

e What is Guest Posting in SEO?
s How to Find and Select

Blogs for Guest Posting
e Types of Content for

Effective Guest Posting

e Things to Keep in Mind
While Guest Posting

9. Q&A Sites

e What are Q&A Sites and
Their Impartance in SEO?

¢ How to Effectively Use Q&A
Sites for Brand Exposure

¢ Types of Questions to
Engage With on Q&A Sites

e Things to Avoid on Q&A
Platforms

10. Submit Testimonials

* What is the Role of
Testimonials in SEO?

= How to Write Compelling
Testimonials

* Where to Submit
Testimonials for Maximum
Impact

* Types of Testimonials and
Their Uses

11. Local Business Listing

+ What is Local Business
Listing in SEO?

o How to Optimize Your
Business for Local Listings

o Where to List Your Business
Locally

12. Natural Backlinks

s What are Natural Backlinks in
SEO?

+ How to Gain Natural Backlinks
e Types of Natural Backlinks
and Their Benefits

¢ Things to Avoid in Backlink
Building

13. Newsletter Subscriptions

s What is the Importance of
Mewsletter Subscriptions?

e How to Effectively Increase
Newsletter Sign-ups

» Types of Newsletters for
Different Audiences

s Things to Include in an
Engaging Newsletter

14. Forum Posting

s ‘What is Forum PDStir‘Igir'l
Digital Marketing?

e How to Effectively Create
for SEO Benefits

e Types of Forums for
Effective Engagement

s Things to Remember While
Posting on Forums

15. Document Sharing

a. What is Photo/Image
Sharing in SEO?

b. How to Effectively Share
Infographics

¢. Types of Documents to
Share for Maximum Impact
(PDF/DOC/PPT)

B3 +91-8077227524 | & 9997515641 | www.dsom.in| 8077226637




16. Press Release

* ‘What is a Press Release and
Its Role in SEO?

e How to Write an Impactful
Press Release

e ‘Where to Distribute Press
Releases for Maximum
Reach

® Types of Press Releases for
Different Purposes

17. Article Submission

What is Article Submission
in SEQ?

How to Write Articles for
Submission

Types of Article Submission
Sites

Things to Avoid in Article
Submission

Learn Additional Secret 10+ Exclusive Off-Page SEO Techniques
Designed by DSOM Experts
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Account Setup for
SEO Optimization and Analysis

1. Overview

e Understanding the

Fundamentals of SEQ

Setup in SEO
Key Elements of SEO
Analysis

2. Google Analytics

Setting Up Gooogle
A Step-by-Step Guid

Analytics for SEO Insi
Advanced Features o

Google Analytics for SEO

Professionals

3. Google Webmasters

to Improve Website

1S4

Performance

The Importance of Account

How to Set Up and Use
Google Webmaster Tools

Utilizing Google Webmaster

4, Bing Webmasters

Getting Started with Bing
Webmaster Tools
Leveraging Bing's Unique
Features for SEO
Analyzing and Applying
Data from Bing Webmaster
Reports

5. Yandex Webmasters

Analytics:

e -

Interpreting Data in Google

ghts
f

+

Introduction to Yandex
Webmaster Tools for SEO
MNavigating Yandex's Interface
and Tools

Utilizing Yandex for
Expanding SEO Reach and
Analysis

1 +91-8077227524 | & 9997515641 | www.dsom.in | 8077226637




Content Creation

1. How to Make Content: Unleashing
Your Inner Creative

Decoding Audience
Psychology

Mastering the Art of
Topic Hunting

Crafting Headlines That
Hook

Secret Sauce of Engaging
Writing

Editing Like a Pro: Beyond
the Basics

2. Types of Content; Exploring the
Digital Galaxy

Blogging: The Power of
Words

Infographics: Where Art
Meets Data

Podcasting: The Voice of
the Internet

Social Media Mastery
Email Newsletters: More
Than Just Updates

3. SEO-Friendly Content Creation
Overview: Playing the Google Game

+ SEO Demystified: Why It
Matters

e The Keyword Treasure Hunt

* Writing for Bots and Humans

¢ Qutsmarting Google's
Algorithms

* The SEO Health Check

4. Video Content Making: Lights,
Camera, Action!

The Blueprint of
Compelling Video
Scriptwriting: Teling
Stories That Stick
Shooting Secrets: Angles
and Lighting

Editing Magic: From Raw
to Wow

The Art of Going Viral
with Videos

5. Photoshop: Unleashing Digital
Creativity

L]

6. Use of

Viral Hack: The Science of Going Viral

Photoshop for Beginners:
A Friendly Guide
Transforming Photos into
Masterpieces

Digital Designing for

Social media

Photoshop Wizards:
Advanced Tricks

Project Showcase: Real-
Life Wonders

Virality 101: What Makes
Content a Hit?

Crafting Viral Campaigns:
Strategies and Secrets
The Social Media Catalyst

£ +91-8077222524 | 8 9997515641 | www.dsom.in | 8077226637




* Analyzing Viral Hits: What
Worked?

* The Ethics of Virality

7. PPT Making: The Art of Persuasive
Presentations

* PowerPoints That Pop: A
New Approach

e \Visual Storytelling:
Engaging Every Eye

Text and Graphics:
Striking the Balance
Confidence in
Presentation: Tips and
Tricks

PowerPoint Beyond
Borders: Advanced
Techniques

BA +91-8077222524 | '€ 9997515641 | www.dsom.in | 8077226637




SMO Overview
a. Introduction to Social Media
Optimization
b. Essential Steps in SMO: A "How-to"Guide
¢. Finding Your Audience on Social Media:
Strategies
d. Understanding the Types of Social
Media Platforms and Their Uses
Facebook
a. Step-by-Step Guide to Creating a
Business Page
b. How to Use Facebook Live for Business:
“Coming Live” Strategies
c. Engaging and Managing Facebook Groups
Groups
d. Event Creation and Promotion Strategies
on Facebook
e. Best Practices for Posting Jobs on Facebook
f.  "How-to" Approach
Instagram
a. How to Set Up a Business Account on
Instagram
b. Cral"ting Captivating Instagram Reels:
“Reels Making" Techniques
c. Tips and Tricks for Brand Promotion on
Instagram
d. Maximizing Visibility on Instagram: Tips
and Tactics
e. Leveraging Instagram Live for Business:

Social Media Optimization

“Coming Live" Insights

Twitter

An Introduction to Twitter for Business
Technigues and Examples for Crafting
Effective Tweets

Maximizing Reach with Twitter Hashtags
Engaging and Growing Your Audience
on Twitter: A “How-to" Guide
Measuring and Improving Engagement
with Twitter Analytics

Different Styles of Tweets for Various
Goals: “Types” Explained

Linkedin

Networking Professionally on Linkedin
How to Create and Optimize a Linkedin
Company Page

B2B Marketing Strategies and Case
Studies on Linkedin

Creating Compelling Lindiln Content:

A “How-to" Guide

Business Growth through Leveraging
Linkedin Groups

Finding Opportunities on Linkedin:
Hiring Strategies

LinkedIn

Networking Professionally on Linkedin
How to Create and Optimize a Linkedin
Company Page

B2B Marketing Strategies and Case
Studies on Linkedin

Creating Compelling Lindeln Content:
A "How-to" Guide

Finding Opportunities on Linkedin:
Hiring Strategy

£ +91-8077222524 | & 9997515641 | www.dsom.in | 8077226637
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Learn Additional Secret 30+ Exclusive SMO
Hidden Techniques to Increase Reach

Tested by DSOM Trainers
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Website Analysis

1. Website Auditing: Uncover Hidden

Secrets

The Detective's Toolkit:
Mastering Website Audit
Tools

Forensic Analysis: Spotting
Common Website Flaws
Speed and Performance:
Decoding Website Health
SEO Sleuthing: Unraveling
the Mysteries of Search
Rankings

2. Competitor Analysis: The Art of Digital
Espionage

1.

a.

Spy Tactics: Why Knowing
Your Enemy Matters

Who's Who in the Web
World: Identifying Your Rivals
Secrets of Success: Learning
fram Competitor Triumphs
Strategy Crafting: Turning
Analysis into Action

30

Backlink Analysis: The Web of

Connections

The Backbone of SEQ: Why
Backlinks Matter

Spying on Your Tools Wisely
Choosing Quality vs. Quantity,
Deciphering Good and

Bad Links

Stealing the Spotlight:
Learning from Competitor
Backlinks

4. Tracking the Footprint of Competitor
Websites: Digital Footsteps

Trail of the Digital

Predator: Tools of the Trade
Blueprints Unveiled:
Understanding Competitor
Strategies

Audience Attraction: What
Makes Them Tick?

Secrets to Success:
Adapting Competitor Wins
for Your Gain.

Domain and Web Hosting

What is a Domain? Unvelling the
Internet's Address Book

a.

Dormain Names: The
Gateway to Your Online
Identity

. Navigating the World of

.com, .org, .net: Which is
Right for You?

e The Lifecycle of a Domain:
From Registration to
Renewal

*  Why Your Domain Name
Can Make or Break Your
Online Presence

[ +91-8077222524 | @997515641 | www.dsom.in | 8077226637




2. What is Web Hosting? The Engine
Behind Every Website

Interpreting Web Hosting:
What Happens Behind Your
Website

Shared vs. Dedicated vs.
Cloud Hosting: Making the
Right Choice

Speed, Security, Uptime:
How Hosting influences
Your Site's Success
Decoding Hosting Plans:
What Do All These Features
Mean?

3. Server Error and Redirection: Cracking
the Code of Website Messages (404,
500, 301, etc.)

L

Deciphering Website Error
Codes: Why |s My Site
Saying 4047

500 and Beyond
Understanding Server-side
Issues

301 Redirects: The Secret
Weapon for Preserving SEQ
How to Turn Server Errors
into Positive User
Experiences

4. How to Use cPanel: Mastering
Control Panel of Your Website

cPanel: Your Website's
Mission Control

File Management in cPanel:
Keeping Your Site Organized
Setting up Email Like a Pro
in cPanel

cPanel's Hidden Gems:
Features You Didn’t Know
You Needed

5. How to Purchase Hosting and Domain:
Your First Steps in the Online World

.

Domain Shopping: Finding
the Perfect Name for Your
Online Venture

Hosting Providers:
Uncovering the Best Match
for Your Website

The Art of Choosing the
Right Hosting Plan

Insider Tips for Securing the
Best Deals in Hosting and
Domains

Learn Advanced Techniques for Finding Your
Perfect Domain and Selecting a Profitable Niche

4 +91-8077222524 | 29997515641 | www.dsom.in | 8077226637




WordPress: Create Best Landing Pages

1. What is WordPress?

+ Introduction to WordPress
A Beginner's Guide

= The Evolution of WordPress

«  WordPress: History and Milestones

« WordPress.com vs WordPress.org
Understanding the Differences

+ Exploring the WordPress
Dashboard: A Tour for Beginners

« Why Choose WordPress?
Benefits and Features

How to Install WordPress?

@>?
« Preparing for WordPress

Installation: System Requirements

« Choosing a Hosting Service for
WordPress

» Step-hy-step Guide to Installing
WordPress Websites

+ Troubleshooting Common
WordPress Installation lssues

+ Setting Up Your First WordPress
Website

ﬁb 3. Plugin Installation
« Understanding WordPress

Plugins: What They Are and How
They Work

+ How to Choose the Right Plugins
for Your Website

+ Step-by-step Guide to Installing
and Activating Plugins

4. Header and Footer
-2l Customization

Introduction to WordPress Themes
and Customization

Customizing Headers in WordPress:
A Step-by-Step Guide

Adding Widgets and Menus to
Your Website Header

Designing a Unique Footer for
Your WordPress Site

Integrating Social Media into
Headers and Footers

@ 5. Ad Placement

Understanding Ad Placement in
WordPress

Best Practices for Effective Ad
Placement

Tracking Custom Ad Spaces in
WordPress

Learn Additional Secret 10+ Plugins to Speed up Your WordPress Game
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Google Web Stories

1. Introduction to Google Web Stories

+ What Are Google Web
Stories?

==l

» The Evolution of Digital
Storytelling

* Overview of the Google
Web Stories Platform

2. Getting Started with Google Web
Stories

+ Tools and Resources
Required

+ Navigating the Google Web
Stories Interface

e Setting Up Your First Story

3. Crafting Your Story
@=s=_ ¢ Elements of a Compelling
Web Story

+ Incorporating Visuals:
Images and Videos

» Writing for Web Stories

4. Design and Layout Techniques

==~ * Basicand Advanced Design
—- Strategies
Em

s Utilizing Animations and
Graphics
» Audio Integration in Stories

5. Optimization and SEO for Web Stories

+ Making Your Stories
Q Discoverable
« SEO Best Practices for Web

Stories

+ Analytics and Performance
Tracking

6. Monetization and Marketing

« Monetizing Your Web Stories
mj « Advertising and Affiliate
Opportunities

+ Marketing Your Stories for
Maximum Reach

7. Project Development and Feedback

s Developing a Personal Web Story
@ Project
£« Peer Review and Instructor
Feedback
+ Refinement and Finalization

8. Future of Web Storytelling

91 e Emerging Trends in Digital
or :
Storytellin
Y ry g
L]

Keeping Up with Web Story
Innovations

» Next Steps in Your Web
Storytelling Journey

Learn Additional Techniques to Research Google Web Stories
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How to Make Money Online?

1. Blog through Earning

* Choosing Your Niche:
Identifying Profitable Toipics

* Blog Setup Basics: Domain,
Hosting, and Platform

» Content Creation: Writing
Engaging and SEO-Friendly
Posts

* Monetizing Your Blog:
Advertising, Sponsorships,
and More

2. Google AdSense

-
420)

AdSense: How It Works

Setting Up AdSense on Your
Website: A Step-by-Step
Guide:

+ Introduction to Google
L]

e Maximizing Earnings:

Placement and Type of Ads

« Understanding AdSense Policies:

‘Tracking Your Success

3. Affiliate Marketing

e The Basics of Affiliate

Marketing: How You Earn

* Choosing the Right Affiliate

Programs and Products

= Strategies for Promoting

Affiliate Products

+ Building Trust with Your

Audience

4. Vlog (Video Promotion)

<

+ Starting Your Vlog:
Ceonceptualizing Unique ldeas

» Technical Essentials:
Cameras, Lighting, and
Editing

= Engaging Your Viewers:
Content Creation Tips

* Promoting Your Vlog: Social
Media and SEO Techniques

5. Graphics Design (Photoshop)

09 )=
OOC/D.

« Photoshop Basics for Beginners

* Design Principles: Creating
Visually Appealing Graphics

« Freelancing as a Graphic
Designer: Finding Clients

+ Creating and Selling Digital
Assets

s Portfolio Development:
Showcasing Your Work

6. E-commerce Marketing

=

* E-commerce Platforms:
Choosing the Right One

* Product Selection and
Sourcing Strategies

¢ Creating Effective Product
Listings

¢ Driving Traffic to Your Store:
SEO and social media

Learn Additional Courses to Boost Your Online Income Potential!
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Learn 5 More Ways to Earn Online

o Email Marketing

Building Your Email List:
Effective Strategies
Crafting Compelling Emails:
Content & Design

Email Automation Tools for
Campaign Efficiency
Analyzing Email Carnpaign
Performance

e Lead Marketing

@8

Understanding Lead
Generation

Creating High-Converting
Landing Pages

Lead Magnet Ideas to
Attract Quality Leads
Nurturing Leads with
Follow-ups & Funnels

Nurturing Leads with
Follow-ups & Funne

9 WhatsApp Marketing

WhatsApp Business Setup
& Overview

Building Customer Lists
Ethically

e Crafting High-Response
WhatsApp Messages

e Customer Support &
Engagement via WhatsApp

@ BulkSMS Marketing

Introduction to BulkSMS
Marketing

Writing Effective SMS
Campaigns
e Managing Contact Databases

e Legal & Compliance Guidelines
in SMS Marketing

MAKE MONEY
ONLINE

Explore new opportunities to expand your online income potential!
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(A

(B

(C_

Paid Advertisement
Google Ads

Search Ads

Secrets of Winning the Google Ad
Auction

Mastering Ad Extensions for
Enhanced Performance

Advanced Geo-Targeting Techniques
Unwvelling the Secrets of Ad Rank and
Quality Score

Leveraging Negative Keywords for
Precision Targeting

Display Ads

Unlocking the Power of Visual
Storytelling in Ads

Smart Bidding Strategies for Display
Networks

Exploring the Psychology of Color

in Ad Design

Exploring Advanced Targeting Options
in Display Networks

Utilizing Responsive Ads for Maximum
Reach

Video Ads (YouTube Ads)

Leveraging YouTube's Vast Audience
for Brand Exposure

Creating Video Ads That Engage Viewers
Behind-the-5cenes of Successful
YouTube Ad Campaigns

Integrating Call-to-Action Owverlays in
Video Ads

Navigating YouTube Analytics for
Enhanced Ad Performance

G Ecommerce Ads

Revolutionizing Online Shopping with
Google Ads

Crafting Ads That Convert Browsers into
Buyers

Dynamic Remarketing: Retargeting
Potential Customers

Utilizing Merchant Center for Ad
Optimization

Advanced Strategies for Seasonal
Ecommerce Campaigns

e App Install Ads

Hacking App Growth with Strategic

Ad Placements

Discovering the Art of Viral App
Advertising

Analytics Deep Dive: Understanding
User Acquisition Costs

Exploring Cross-Platform App Promation
Strategies

Utilizing In-App Event Tracking for
Targeted Ads

Lead Ads

Converting Clicks to Leads:

An In-Depth Analysis

Crafting Irresistible Call-to-Actions
in Lead Ads

Lead Quality vs Quantity: Striking
the Right Balance

Mastering the Art of A/B Testing in
Lead Generation

Implementing Lead Magnets in
Google Ad Campaigns
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Facebook Ads

€ Page Reach Ads

-

The Art of Captivating a Facebook
Audience

Innovative Tactics for Organic and Paid
Reach

Exploring the Untapped Potential of
Niche Audiences

Utilizing Insights and Analytics for
Page Growth

Creative Hacks for Boosting Organic
Page Reach

o Website Visit Ads

Transforming Clicks into Conversions:
Advanced Techniques

Leveraging Facebook Pixel for Hyper-
Targeted Ads

Crafting a Winning Landing Page
Experience

Advanced Remarketing Strategies for
Website Visitors

Utilizing Cross-Device Tracking for
Consistent Messaging

e Video Promotion Ads

The Power of Storytelling in Facebook
Video Ads

Viral Video Secrets: What Makes
Content Shareable

Leveraging 360-degree Videos for
Immersive Ads

The Power of Silent Videos in Capturing
Attention

d_

Post Reach Ads

The Science Behind Viral Facebook
Posts

Mastering Facebook’s Algorithm for
Maximum Reach

Cra ﬂing Posts That Resonate: A
Creative Approach

Harnessing User-Generated Content
for Greater Reach

Engaging with Influencers for
Enhanced Post Wisibility

Lead Ads

Lead Generation Magic on Facebook

Designing Lead Ads That Convert on
Autopilot

Nurturing Leads via the Facebook
Ecosystem

Integrating CRM Tools for Efficient
Lead Management

Crafting Personalized Ad Journeys for
Different Audiences

Lead Ads

Lead Generation Magic on Facebook
Designing Lead Ads That Convert on
Autopilot

Nurturing Leads via the Facebook
Ecosystem

Integrating CRM Tools for Efficient Lead
Management

Crafting Personalized Ad Journeys for
Different Audiences

Learn More 10+ Secret Ways to Increase Your ROAS on Ads
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Al in Digital Marketing

1. Introduction to Al in Digital Marketing

e Understanding the Role of
Al In Modern Marketing

® Overview of Al Writing and
Image Tools

s How Al is Transforming Digital
Marketing

2. Al Writing Tools for Marketers

* Exploring Various Al Writing
Tools (e.g., ChatGPT,
Copy.ai)

s Enhancing Content Creation
with Al Writers

e Best Practices for Using Al In
Copywriting

3. Al Image Tools for Creative Marketing

*  Overview of Al Image Tools
(e.g., DALL-E, Canva Magjc Wirite)
o Creating Engaging Visuals with
Al
& Integrating Al Images into
Marketing Campaigns

4. Al Tools for SEO and Content Strategy

s Al-powered SEO Tools
(e.g. SEMrush)

*  Using Al for Content Planning
and Strategy

e Analyzing and Optimizing
Content with Al

5.

Personalization and Al in Marketing

e Al for Personalized Marketing
Campaigns

e Tools for Audience Segmentation
and Targeting

e Case Studies: Successful Al-Powered
Personalization

Al in Social Media Marketing

e Utilizing Al Tools for Social Media

¢ Enhancing Engagement and
Analytics with Al

# Creating Al-Driven Social Media
Strategies

. Ethics and Best Practices in Al

* Understanding Ethical
Considerations in Al

e Best Practices for Responsible Al Use
in Marketing,

* Navigating Privacy and Data
Security with Al Tools

. Capstone Project: Al-Driven Marketing

Campaign
s Developing an Integrated
Marketing Compaign Using All Tools

¢ Collaboration and Feedback
from instructors

 Presentation and Evaluation
of Marketing Strategies.

Learn Additional 2026 Latest Al Tools to Boost Your Creativity
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Email Marketing

1. Introduction to Email Marketing

The Role of Email Marketing
in Digjtal Strategy

Evolution and Current
Trends in Email Marketing
Understanding the Email
Marketing Ecosystem

2. Building and Segmenting Email Lists

-

Strategies for Building an
Email List

Segmenting Your Audience
for Targeted Campaigns
Best Practices in Email List
Management

3. Designing Effective Email Campaigns

Fundamentals of Email Design
Crafting Compelling Subject Lines
and Email Content

Utilizing Templates and
Responsive Design

4. Personalization and Automation in
Email Marketing

The Power of
Personalization in Emails
Setting Up Automated Email
Campaigns

Tools and Platforms for Email
Automation

5. Wiriting Compelling Email Content

Best Practices for Email
Copywriting

Creating Engaging and
Persuasive Email Messages
A[B Testing of Email
Content

6. Email Deliverability and Compliance

Ensuring High Email
Deliverability Rates
Understanding Email
Regulations (e.g., GDPR,
CAM-SPAM Act)
Managing Opt-ins and
Unsubscribes

7. Analyzing and Optimizing Email Campaigns

Key Metrics in Email
Marketing

Tools for Tracking and
Analyzing Email
Performance

Strategies for Optimizing
Email Campaigns

8. Advanced Email Marketing Strategies

-

Integrating Email with

Other Marketing Channels
Exploring Advanced Techniques
(e.g.. Drip Campaigns, Retargeting)
Future Trends and Innovation

in Email Marketing
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Build Your Career in Digital Marketing with Industry Experts

Contact Us —
Let’s Shape Your Digital Career

2 Address: 29 Tagore Villa, above Bank of Baroda, Dehradun, UK

‘. Phone: +91-8077225724, 9410102425
= Email: contact@dsom.in

@ Website: www.dsom.in




